
 

 

 
 

Communications & Engagement Director  
 
 

Overview of Position 
Communication is a core principle in the execution of Rev Partnership’s mission to improve education outcomes 
for children in Tarrant County. The organization seeks an accomplished communications leader with a proven 
record of success. The position comes with great responsibility, as the role is accountable for maintaining and 
growing Rev Partnership’s public perception and reputation, ensuring consistent and compelling communication 
of regional academic progress to the broader community. 
  
This role is responsible for developing a strategic communications plan that positions the organization as a 
recognizable regional and statewide name and translates regional success and impact into effective messaging 
tailored to external stakeholders. The role includes leading planning and execution of key events, such as the 
annual Superintendent Breakfast and EOY Celebration/State of Education, that serve as strategic 
communication platforms to launch initiatives, celebrate progress, and generate sustained media attention. The 
role must excel in precise communication, strategic message adaptation, policy and coalition storytelling, public 
and media relations, event leadership, and brand continuity. This leader must be a champion for public education. 
  
This role reports to the Executive Director. The Communications & Engagement Director does not have direct 
reports. The Director will have decision-making authority for vendor selection and budget allocation within 
approved parameters, in alignment with the Executive Director. 
   
Core Responsibilities 

• Leadership In Strategic Marketing and Communications 
o Develop and lead the execution of a strategic communication plan that supports the organization’s 

vision and strategic goals with targeted messages across media, coalition, and policy channels  
o Define metrics to measure the effectiveness of marketing and communication tactics to inform 

and adjust strategy 
o Collaborate with staff to identify opportunities to translate and amplify research, outcomes, and 

student data into compelling, accessible narratives 
o Proactively identify communication opportunities as this role becomes immersed in the academic 

conversations through convenings and data-informed conversations 
o Interpret complex strategies and data insights, working closely with the leadership team, to craft 

compelling narratives of regional academic progress in a format that is understandable for 
external audiences  

o Determine the most effective message delivery platforms and segment messages to targeted 
audiences (superintendents, elected officials, media, families, funders, community partners) 

o Maintain an awareness of risks, threats, and contextual factors that will affect the organization’s 
key messages 

• Leadership In Strategic Event Planning and Execution 
o Lead strategic planning and coordination of external communication events that serve as 

platforms for coalition storytelling, media engagement, and initiative launches 
o Design event messaging, program flow, speaker preparation, and stakeholder engagement 

strategy to maximize communications impact 
o Coordinate event content capture (photography, video, quotes) to generate sustained storytelling 

across multiple platforms 
o Manage event vendor relationships (venue, catering, AV, creative) within budget parameters 

• Leadership In Content Development  
o Produce collateral that supports the organization’s brand and message and reflects the 

organization’s tone and style 



 

 

o Create printed, electronic, and digital content, including annual reports, electronic newsletters, 
bright spot features, event collateral, and social media posts 

o Create written content including speeches, op-eds, blog posts, case studies, thought leadership 
pieces, and policy-oriented communications  

o Lead RFP processes, vendor selection, and vendor management for relevant communication and 
marketing deliverables 

o Maintain the organization’s online presence and create digital content, including social media and 
website 

o Draft high-level communications for the organization's leadership, including speeches for 
superintendents, testimony for policy hearings, and executive messaging for media and 
stakeholders 

• Leadership In Media and Public Relations 
o Manage media relations and proactively identify strategic opportunities to pitch media outlets  
o Draft and edit press releases, talking points, and media responses 
o Monitor local media and education news to identify opportunities for coverage 
o Prepare and support leaders for public remarks, interviews, and coalition convenings 

• Leadership In Brand Identity Across Platforms 
o Responsible for brand continuity across multiple platforms 
o Ensure all communications reflect the voice and vision of Rev Partnership, with alignment to the 

Executive Director  
o Manage brand guidelines and identity across all communication channels and external facing 

products 
o Responsible for maintaining and updating written protocols and processes on brand guidelines 

and identity 
o Conduct quality control on all communications, ensuring accuracy, brand alignment, and editorial 

excellence before publication or distribution 
o Manage departmental budget, vendors, and project management processes to ensure efficient 

execution  
  
Required Technical Skills and Professional Experience 

• Proven ability to interpret complex data and translate it into persuasive and compelling communications 
• Demonstrated career experience in leading persuasive and effective communications, writing, and 

messaging 
• Exceptional writer with a track record of Opinion Editorial and/or Letters to the Editor placement desired 
• Additional benefit of having experience writing for education sectors and existing relationships with 

media outlets and education publications 
• Copy-editing and attention to detail, taking full ownership of every published item that goes out the door 
• Proven ability to build and maintain media partnerships to leverage them as an effective communicator 

of strategic messages 
• Demonstrated experience in managing brand continuity and expanding brand recognition 
• Experience managing and executing across several communication platforms 
• Experience managing vendors and a marketing and communications budget 
• Understanding of how to maximize usage of social media platforms, website, and other communication 

platforms to achieve the organization’s goals 
• Proven experience with progress monitoring of critical departmental metrics 
• Strong graphic design and visualization skills and ability to effectively manage designers/vendors to 

execute creative vision, when needed 
• Experience planning and executing high-stakes convenings or signature events that generated media 

coverage and advanced organizational goals (examples: policy summits, coalition launches, fundraising 
galas, community forums) 

• Proven ability to mange vendors, coordinate creative professionals, event production teams, and 
contractors to deliver on-brand, high-quality experiences 

 
Hours and Office Requirements 

• At this time, the position is hybrid 



 

 

• Attendance at in-person education convenings and events 
• Some nights and weekends, as the work dictates 
• Residence in Tarrant County is preferred  
• Driving within Tarrant County is required 

 
Primary Responsibilities 

Suggested Revision (adjust percentages to reflect event reality): 

● Leadership In Strategic Marketing and Communications – 25% of role. Responsible for developing and 
executing a strategic communication plan that leverages effective channels to communicate academic 
progress in our region. This role will work across departments to identify opportunities to amplify key messages 
and expand Rev's visibility with an emphasis on coalition storytelling and growing brand recognition. 

● Leadership In Strategic Event Planning and Execution – 25% of role. Responsible for leading planning 
and coordination of signature external communications events that serve as platforms for coalition storytelling, 
media engagement, and initiative launches. This includes event messaging strategy, program design, vendor 
management, content capture, and post-event amplification. 

● Leadership In Content Creation – 25% of role. Responsible for creating electronic, digital, and printed 
collateral materials that support the organization's effective storytelling of academic progress, elevates our 
brand as a reputable leader in education data-informed conversations regionally and statewide, and conveys 
complex findings in easily digestible formats. 

● Leadership In Media and Public Relations – 15% of role. Responsible for elevating the flow of information 
between Rev Partnership and the public by strategically leveraging external communications channels and 
tailoring messaging to diverse external stakeholders, including preparing leaders for policy and coalition 
engagements. 

● Leadership In Brand Identity Across Platforms – 10% of role. Responsible for the organization's brand 
identity across all facets of the organization's work and identifying opportunities to expand brand recognition 
through continuity of key messages across all marketing strategies, strategic communication plans, and direct 
public relations campaigns. 

 
Annual compensation for this role is competitive with experience and organization's scope, health insurance, 
retirement plan with employer contribution, and generous PTO is given to all employees.  
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